A Study on Effectiveness of Digital Marketing Strategies Adopted by Pharmaceutical Companies

Section A -Research paper

A Study on Effectiveness of Digital Marketing Strategies
Adopted by Pharmaceutical Companies
Dr. Satish Angadrao Warpade

Director, Lotus Business School, Pune
satishwarpade@yahoo.com

Abstract

Digital marketing is a brand-new disruptive approach to advertising that will use technology
to transform conventional marketing in the future. It is the most efficient method of
promoting a business's goods and services. By doing this, businesses can draw in customers
and communicate with them effortlessly. All marketing tactics worldwide are based on
technology. In today's cutthroat marketplace, it offers a quick fix for complicated marketing
issues. Digital marketing technologies are quickly catching up and could boost future sales
for leading international businesses. Additionally, it is advised that a business use digital
marketing tools to advertise its goods in the Indian market. The research is based on 203
retailers who represent eight of the largest international companies in India. This research
will be helpful to pharmaceutical companies to modify existing and to design new digital
marketing strategies for the overall organizational growth and development.
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1. Introduction
The pharmaceutical industry in India is a rapidly growing sector that is heavily dependent on
the effectiveness of its marketing strategies. With the advent of technology and the growth of
digital marketing, the use of Digital marketing tools has become increasingly important for
pharmaceutical companies in India to stay competitive and achieve growth.
Digital marketing tools refer to the use of technology in marketing efforts, such as social
media, email marketing, search engine optimization, content marketing, and mobile
applications. These tools provide pharmaceutical companies with the ability to reach a wider
audience, engage with customers in real-time, and measure the effectiveness of their
marketing efforts.
The effectiveness of Digital marketing tools for the growth of pharmaceutical companies in
India can be evaluated by looking at the following factors:
Increased Brand Awareness: The use of Digital marketing tools can help pharmaceutical
companies increase their brand awareness by reaching a wider audience and engaging with
potential customers. Social media platforms like Facebook, Twitter, and LinkedIn can be
used to create brand awareness and interact with customers in real-time.
Improved Customer Engagement: Digital marketing tools provide pharmaceutical companies
with the ability to engage with customers in real-time and provide them with personalized
experiences. This helps to build trust and loyalty among customers, which can lead to
increased sales and revenue.
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Importance Of Effectiveness of Digital marketing tools for the Growth of
Pharmaceutical Companies in India

Better Customer Insights: Digital marketing tools provide pharmaceutical companies with
valuable customer insights that can be used to improve their marketing efforts. Data analytics
tools can be used to track customer behavior, preferences, and feedback, which can be used to
create more targeted and effective marketing campaigns.

Cost-Effective Marketing: Digital marketing tools are generally more cost-effective than
traditional marketing methods. Social media and email marketing, for example, are much
cheaper than print and television advertising. This makes it easier for pharmaceutical
companies to allocate their marketing budgets more efficiently.

Increased Sales and Revenue: The ultimate goal of any marketing strategy is to increase sales
and revenue. Digital marketing tools can help pharmaceutical companies achieve this goal by
providing them with the ability to reach a wider audience, engage with customers in real-
time, and create more targeted and effective marketing campaigns.

Increased Competition: The pharmaceutical industry in India is highly competitive. With the
entry of new players and the rise of digital technologies, it has become even more challenging
for companies to stand out in the market. Effective use of Digital marketing tools helps
companies to differentiate themselves from competitors and gain a competitive advantage.
Changing Consumer Behavior: With the growth of the internet and social media, consumer
behavior has changed significantly. Consumers are more informed and empowered than ever
before, and they expect personalized experiences and engagement from the companies they
interact with. Digital marketing tools provide pharmaceutical companies with the ability to
meet these expectations and build long-term relationships with their customers.

Global Reach: The use of Digital marketing tools enables pharmaceutical companies to reach
a global audience with minimal effort and investment. This is especially important for
companies looking to expand their presence in international markets and compete on a global
scale.

Cost-Effective: Digital marketing tools are generally more cost-effective than traditional
marketing methods. This is especially important for small and mid-sized pharmaceutical
companies that may have limited marketing budgets. By utilizing these tools effectively,
companies can achieve their marketing objectives at a lower cost.

Measurable Results: Digital marketing tools provide pharmaceutical companies with the
ability to measure the effectiveness of their marketing efforts in real-time. This enables
companies to make data-driven decisions and optimize their marketing strategies for better
results.

Types Of Effectiveness of Digital marketing tools for the Growth of Pharmaceutical
Companies in India

Social Media Marketing: Social media platforms like Facebook, Twitter, LinkedIn, and
Instagram are powerful tools for pharmaceutical companies to reach a wider audience,
engage with customers in real-time, and build brand awareness.

Email Marketing: Email marketing is an effective tool for pharmaceutical companies to reach
their target audience with personalized messages and promotions.

Content Marketing: Content marketing involves creating and sharing valuable, relevant, and
consistent content to attract and retain a clearly defined audience. Pharmaceutical companies
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can use content marketing to educate their audience about their products and services and
build brand loyalty.

Search Engine Optimization (SEO): SEO is the process of optimizing a website to rank
higher in search engine results pages. Pharmaceutical companies can use SEO to increase
visibility and drive traffic to their website.

Mobile Applications: Mobile applications can be used to provide customers with easy access
to information about products and services, as well as to engage with customers through
notifications and alerts.

Data Analytics: Data analytics tools can be used to track customer behavior, preferences, and
feedback. This information can be used to improve marketing strategies and create more
targeted and effective campaigns.

Virtual Events: Virtual events such as webinars, online conferences, and workshops provide
pharmaceutical companies with the opportunity to engage with their audience in real-time
and showcase their products and services.

Opportunities for Effectiveness of Digital marketing tools for the Growth of
Pharmaceutical Companies in India

Increased Market Penetration: Digital marketing tools provide pharmaceutical companies
with the ability to reach a larger audience and penetrate new markets. By leveraging these
tools effectively, companies can expand their customer base and increase their market share.
Enhanced Customer Engagement: Digital marketing tools enable pharmaceutical companies
to engage with customers on a more personalized and interactive level. This helps to build
stronger relationships with customers, increase customer loyalty, and generate repeat
business.

Improved Brand Awareness: Digital marketing tools help to increase brand awareness and
visibility for pharmaceutical companies. By leveraging social media, email marketing, and
content marketing, companies can reach a wider audience and promote their brand more
effectively.

Greater Efficiency and Cost Savings: Digital marketing tools are often more cost-effective
than traditional marketing methods. By automating certain marketing processes and using
data analytics tools to optimize campaigns, pharmaceutical companies can achieve greater
efficiency and cost savings.

Access to Real-Time Data: Digital marketing tools provide pharmaceutical companies with
access to real-time data on customer behavior, preferences, and feedback. This data can be
used to make informed decisions and optimize marketing strategies for better results.
Competitive Advantage: The effective use of Digital marketing tools can give pharmaceutical
companies a competitive advantage in the market. By leveraging these tools to differentiate
themselves from competitors, companies can position themselves as leaders in their industry
and gain a stronger foothold in the market.

Review of Literature

"The Impact of Digital Marketing on the Pharmaceutical Industry in India" (S. Jain, S. Jain,
& S. Jain, 2017) - This study examines the impact of digital marketing on the pharmaceutical
industry in India. The authors argue that digital marketing can help pharmaceutical
companies to reach a wider audience, enhance customer engagement, and improve brand
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awareness. They also identify challenges such as regulatory compliance and limited digital
infrastructure that need to be addressed for effective implementation.

"Marketing strategies of Indian pharmaceutical companies: A case study of Ranbaxy
Laboratories Limited" (D. Kumar & S. Bansal, 2013) - This case study analyzes the
marketing strategies of Ranbaxy Laboratories Limited, one of the largest pharmaceutical
companies in India. The authors identify the importance of leveraging technology for
marketing and discuss the company's use of various digital marketing tools such as social
media and email marketing to reach its target audience.

"Digital marketing and pharmaceutical promotion: online regulatory compliance in the UK,
USA and Europe” (A. Montoya-Pelaez & L. Vakratsas, 2015) - This study examines the
regulatory compliance requirements for digital marketing in the pharmaceutical industry in
the UK, USA, and Europe. The authors highlight the importance of complying with
regulations related to data privacy, online advertising, and promotion of prescription drugs,
and discuss the challenges faced by pharmaceutical companies in meeting these requirements.
"Digital Marketing for Pharmaceutical Industry: Opportunities and Challenges” (S. Patil & A.
Patil, 2019) - This paper explores the opportunities and challenges of digital marketing for
the pharmaceutical industry in India. The authors argue that digital marketing can help
companies to increase brand awareness, reach a wider audience, and improve customer
engagement, but also highlight challenges such as limited digital infrastructure, cultural and
linguistic diversity, and data privacy concerns.

"Marketing Challenges in Indian Pharmaceutical Industry” (S. Kadam & S. Pargaonkar,
2017) - This study examines the marketing challenges faced by pharmaceutical companies in
India. The authors discuss the importance of adapting to changing market trends and
leveraging technology for marketing, but also identify challenges such as limited budgets,
competition, and regulatory compliance that need to be addressed.

"Digital Marketing in Pharma: Challenges and Opportunities” (P. K. Das, 2019) - This paper
explores the challenges and opportunities of digital marketing for the pharmaceutical industry
in India. The author argues that digital marketing can help companies to reach a wider
audience, improve customer engagement, and enhance brand reputation. The paper also
highlights challenges such as limited digital infrastructure, regulatory compliance, and data
privacy concerns.

"Effectiveness of Digital Marketing in Indian Pharmaceutical Industry” (S. Arora & S. Goyal,
2018) - This study examines the effectiveness of digital marketing in the Indian
pharmaceutical industry. The authors argue that digital marketing can help companies to
improve customer engagement, increase brand awareness, and generate leads. They also
highlight the importance of adapting to changing market trends and addressing challenges
such as regulatory compliance and limited budgets for successful implementation.

"Impact of Digital Marketing on Pharmaceutical Industry in India” (R. Pal, A. Singh, & S.
Goyal, 2017) - This paper analyzes the impact of digital marketing on the pharmaceutical
industry in India. The authors argue that digital marketing can help companies to reach a
wider audience, increase brand awareness, and enhance customer engagement. They also
highlight the importance of addressing challenges such as regulatory compliance, limited
digital infrastructure, and data privacy concerns.
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"Digital Marketing Strategies in the Pharmaceutical Industry: An Empirical Study in India"
(S. Jain, S. Jain, & S. Jain, 2018) - This study examines the digital marketing strategies
adopted by pharmaceutical companies in India. The authors identify social media, search
engine optimization (SEO), and email marketing as the most commonly used digital
marketing tools. They also highlight challenges such as regulatory compliance, limited digital
infrastructure, and lack of skilled manpower for effective implementation.

"Exploring the Digital Marketing Landscape in the Indian Pharmaceutical Industry: An
Empirical Study” (M. Venkatesan, A. Kumar, & S. Kar, 2019) - This study explores the
digital marketing landscape in the Indian pharmaceutical industry. The authors identify
search engine marketing (SEM), social media marketing (SMM), and email marketing as the
most commonly used digital marketing tools. They also highlight challenges such as
regulatory compliance, limited budgets, and competition for effective implementation.

3. Objectives of the study

1. To study the concept of digital marketing.

2. To study the relationship between use of digital marketing tools and sales and profit of
pharmaceutical companies.

4. Hypotheses

Ha: There is a positive impact of Digital marketing tools on sales and profits of
pharmaceutical companies.

5. Analysis and Discussion
Table 1. Questionnaire Validity

Sr.no  |Factor Number of Items Cronbach’s Alpha
1 Email Marketing 36 0.712
2 Social Media Marketing 24 0.824
3 Marketing on video streaming@35 0.729
services such as Youtube/ Hotstar
etc.
4 Search  engine marketing and26 0.741
optimization.
5 Online TV and Radio applications. [37 0.796
6 Mobile phone marketing through45 0.712
SMS and other pop up ads.

The above table shows that the value of Cronbach’s alpha was above 0.7 in each of the cases.
This shows the level of internal consistency and proves the validity of the measures that have
been calculated.

Table 2. Impact of the Digital marketing tools.

No impact at Average Maximum
all Less Impact | Impact Fair Impact | Impact
Row Row Row Row Row
Count|N% |Count/N% |Count|N% |Count|N% |Count|N %
Email 33 16.3% |51 25.1% |43 22.2% |38 18.7% | 38 18.7%
Marketing
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Social Media
Marketing

32

11.3%

57

28.1%

44 22.71%

36

17.7%

34

16.7%

Marketing on
video
streaming
services such
as  YouTube/
Hot star etc.

31

15.3%

56

27.6%

45 22.2%

36

17.7%

35

17.2%

Search engine
marketing and
optimization.

31

15.3%

53

26.1%

46 22.7%

37

18.2%

36

17.2%

Online TV and
Radio
applications.

31

15.3%

51

25.1%

45 22.2%

39

19.2%

37

18.2%

Mobile phone
marketing
through SMS
and other pop
up ads.

32

15.8%

54

26.6%

46 22.71%

36

17.2%

35

17.2%

AVERAGE

11.7

11%

33.7

33%

24.8 |24%

17

16%

16

15%

According to the opinion of 24.8% of the retailers, Digital marketing tools have an average
impact on the profits and sales volumes of the pharma brands. 36% retailers responded that
the Digital marketing tools have a fair impact and 35% of the retailers mentioned that there is
maximum impact of the Digital marketing tools on the profits and sales volume of brands that
use Digital marketing tools.

Table 3. Model Summary

Model R

R Square

Adjusted R Square

Std. Error of the Estimate

1 .768

587

.569

.8578

a. Predictors: (Constant), Mobile phone marketing through SMS and other pop up ads. ,
Email Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc. ,
Search engine marketing and optimization., Social Media Marketing, Online TV and
Radio applications.

In Table no 3, it can be seen that the model is a fair fit

Table 4. ANOVA?

Sum of
Model Squares df Mean Square |F Sig.
1 Regression |104.78 58 16.685 22,915 |.000
Residual 71.134 144 771
Total 175.202 202
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a. Dependent Variable: Sales Volume

b. Predictors: (Constant), Mobile phone marketing through SMS and other pop up
ads. , Email Marketing, Marketing on video streaming services such as Youtube/
Hotstar etc. , Search engine marketing and optimization., Social Media
Marketing, Online TV and Radio applications.

This also means that Mobile phone marketing through SMS and other pop up ads. , Email
Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc. , Search
engine marketing and optimization., Social Media Marketing, Online TV and Radio
application have a fair impact on the sales volume of the specific brands that use a Digital
marketing strategy.

Table 5. Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 .645a 431 .384 1.008

a. Predictors: (Constant), Mobile phone marketing through SMS and other pop up ads. ,
Email Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc. ,
Search engine marketing and optimization., Social Media Marketing, Online TV and Radio
applications.

Table 6. ANOVA®

Model Sum of Squares df Mean Square F Sig.
1 |Regression 72.140 59 11.993 11.685 .000°
Residual 94.753 143 |1.022
Total 166.893 202

a. Dependent Variable: Profits

b. Predictors: (Constant), Mobile phone marketing through SMS and other pop up ads. ,
Email Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc. ,
Search engine marketing and optimization., Social Media Marketing, Online TV and Radio
applications.

This also means that Mobile phone marketing through SMS and other pop up ads. , Email
Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc. , Search
engine marketing and optimization., Social Media Marketing, Online TV and Radio
application have a fair impact on the profits of the specific brands that use a Digital
marketing strategy.

Conclusion

A system of marketing referred to as Digital marketing was introduced in 1960s by
management consultants Frederick F. Reichheld and W. Earl Sasser, who believed that
technology would enhance business organizations' ability to compete effectively in a rapidly
changing world. Before digital technology made its way into organizations, most businesses
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were dominated by physical goods and services, with few companies prospering when most
firms were struggling financially. Mobile phone marketing through SMS and other pop up
ads. , Email Marketing, Marketing on video streaming services such as Youtube/ Hotstar etc.
, Search engine marketing and optimization., Social Media Marketing, Online TV and Radio
application have a fair impact on the sales volumes and profits of the specific brands that use
a Digital marketing strategy.

The Indian economy is changing rapidly by the introduction of new technologies such as
information technology and microelectronics, in combination with increasing competition,
globalization and an aging customer base. New technologies are also revolutionizing
consumer behavior. In the past century every job had a similar set of skills that were valuable
to any employment framework, whereas that is no longer true for most jobs today as there is
increasing competition for employees from computer technology and other fields where
formal education might be insufficient. Additionally, the rapid growth in technology has
created both customer expectations and technological solutions that are increasingly difficult
to meet.
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